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Designing group abundantly unofficial woman teen-age taste by the

integration of color pair oppesite
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ABSTRACT

Research Technology administration goods fashion project about story designing group
abundantly unofficial woman teén-age taste by the integration of color pair opposite. There is the
objective for design and study contentment that have to build the group abundantly unofficial
woman taste by using pair a color opposite .

The way manages the lexperiment step pairs off a color opposite 6 pair color amounts
choose 4 pair color amounts. 2designing group steps abundantly 10 unofficial amount format tastes
choose come to 4 amounts .3 filtration steps are like the group abundantly unofficial taste and pair
color arrangement 4 amounts stagger stagger vacate 1 color pair at weigh a color 3 differently
choose come to 1 set build 1 the format 4 filtration steps are like logo brand 3 like choose come
to 1 just like. 5 filtration steps are like model 3 packages are like model choose 1like model .6
slitting steps sew the group abundantly the taste , and building group abundantly the taste
according to an expert chooses . From that time explore the contentment of consumer by woman
general group 50 persons amounts. and lead from the patrol comes to analyse the data by use
percentage statistics and the average from the queétionnaire about the contentment of a consumer
who has to build designing group , abundantly unofficial woman teen-age taste By the integration
of color pair opposite. That 50 person answer the questionnaire is person female the percentage is
100 . Age 25 - 27 year the percentage is 48. Level bachelor's degree education the percentage is
48. company officer the percentage is 42. The inteome builds month 15,000 -20000 a baht the
percentage is 30. By group format abundantly lan(il 2 taste has level many contentment the most
average is 4.16. Group format abundantly 3 and 4 fastes s have level many contentment the very
average is 4.02 and 3.90. '
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